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HIDDEN CHAMPIONS OF THE PRINT INDUSTRY
In the ever-changing world of print, there are still many who soldier on and keep producing quality products that we see daily. 
They may be highly specialised, but rarely find themselves in the spotlight. Though the publisher’s name is often stated, the 
printer’s goes unmentioned.One such ‘hidden-from-public-eye’ company is Druckerei Münch in Bayreuth, Germany. The 
family-run business has been producing postcards and greeting cards for more than 60 years. Many of the leading publishing 
houses in Germany have cards printed here.  Druckerei Münch recently purchased a five-colour Rapida 105 with coater and 
extended delivery, gearing the configuration of the press to the production of greeting cards in batches of thousands. See 
page 28 for more.
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City of Joy hosts a conference in style, 
attracts 400-plus delegates

The WAN-IFRA India Conference held for the first 
time in Kolkata, the City of  Joy, ended with a panel 
discussion that focused on ‘platform publishing’ 
or distributed content. Was it a challenge to the 
traditional publishing business and what were the 
ramifications and way forward for news publishers? 
It was perhaps just the right way to sign off. WAN-
IFRA’s 24th annual conference typically looked at 
what was trending in the printing and publishing 
industry and how the future was likely to unfold. 

‘Driving the next wave of  business’ was the theme 
and publishers, editors and journalists from 22 
countries shared perspectives and success stories. 
The objective this time was to address trending 
topics, to bring in something new and make people 
aware about where the news publishing business was 
heading. For example, in the advertising sessions, 
there was a thrust on how to address multiple media, 
on ad blocking, etc. The aim was also to encourage 
traditional publishers to innovate and collaborate to 
be relevant in today’s print-digital world.

For WAN-IFRA India’s Magdoom Mohamed 
(managing director), Anand Srinivasan (Research 
manager) and Jaiganesh (Research engineer), the 
feeling while heading back to Chennai after the event 
was one of  having accomplished something despite 
the odds. Only a few months ago, a senior executive 
and another had left the organisation right in the 
midst of  preparations for the conference. Teamwork 
is best demonstrated when the chips are down, and 
Magdoom, Anand, Jaiganesh and Vijayalakshmi              
(senior executive) together managed to pull it 
off. Anand and Jaiganesh, more at home with the 
technical, had no experience as such coordinating a 
conference of  this nature, but that didn’t matter. In 
Magdoom’s words, “We came together, multi-tasked, 
none of  us felt we were lagging… and things went 
on.” Towards the end, two WAN-IFRA colleagues 
from Singapore arrived to help. By then, of  course, 
almost everything was in place. 

For a conference without an expo (the WAN-
IFRA India Conference is open for exhibitors only 
in alternate years), it was quite a remarkable success 
story – a record really, with more than 400 delegates 
participating. And they came from Bangladesh, 
Japan, Mauritius, Seychelles, Singapore, France and 
the United States. The Kolkata-based ABP Group 
(publishers of  one of  India’s best English newspapers, 
The Telegraph) led by its managing director and CEO, 
D. Purkayastha, provided a lot of  support. 

Kolkata (always Calcutta to me) is generally perceived 
as a city caught in a time warp, with people who are as 
laidback as they are friendly. Perception is one thing, 
reality quite another. The City of  Joy continues to 
exude the special warmth it is known for; the people 
are as friendly and helpful as they have always been. 
What has changed, however, is the development that 
is growing apace. New areas have cropped up. New 
Town in Rajarhat, where the WAN-IFRA Conference 
was held, is one such, an area that has in recent years 
seen a boom in real estate development and represents 
the new face of  Kolkata. There were a couple of  
delegates at the conference who were visiting the city 
after a decade. They were quite astonished at what 
they saw and said they couldn’t quite believe that the 
city had changed so much. 

In the end, it was just as well that after so many years, 
Kolkata could finally host a WAN-IFRA India annual 
conference. Next year, the conference, complete with 
the expo, will be in Chennai where WAN-IFRA South 
Asia is headquartered. 
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The annual WAN-IFRA India Conference, 
being held for the first time in Kolkata, got 
off  to a good start with nearly 400 delegates 

representing media houses and the print industry 
from 20 countries attending the two-day event. 
At the opening session, Chandra Sekhar Ghosh, 
founder, managing director and CEO of  Bandhan 
Bank (India), explained how the banking industry 
was in a way similar to the media industry in that 
both addressed millions of  customers and worked to 
create unique experience for them. At Bandhan Bank, 
business ethics, consumer focus and corporate social 
responsibilities were the values that kept them going, 
values that were relevant to the media industry, he 
said.

Manfred Werfel, deputy CEO, WAN-IFRA, 
presented World Press Trends, WAN-IFRA’s annual 
update of  the newspaper industry worldwide. He 
pointed out that the global newspaper circulation 
revenues were larger than newspaper advertising, 
a trend identified last year, and that audiences had 
become publishers’ largest source of  revenue. He 
suggested that publishers focus less on the product 
and more on the experience, which was also reflected 
in Ghosh’s talk. Find the right business models using 
big data and insights, Werfel said.

D.D. Purkayastha, managing director & CEO 
of  ABP Group, Kolkata, and a WAN-IFRA Board 
member, who spoke earlier, said India was in the cusp 
of  a print-digital transition and digital start-ups were 
taking flight. He encouraged traditional publishers to 
innovate and collaborate to be relevant in the print-
digital world. 

Best-practice guide released
On the first day of  the event, a best-practice guide, 

Optimised Paper Handling and Logistics, was launched. 
The objective of  the guide, which looks at the entire 

‘Use big data, insights 
to find the right models’
At the 24th Annual WAN-IFRA Conference, held for the first time in Kolkata and co-sponsored by 
The Indian Newspaper Society, publishers are urged to focus more on user experience 

paper supply chain from mill to transport to storage, 
handling and printing, is to establish a common 
generic best practice tool as a global reference for 
suppliers, transporters, converters and printers, to 
help them improve efficiency.

Paper is handled 10 to 20 times from the time it 
leaves the paper mill to when it is put on to the press. 
Handling rolls and pallets carries the risk of  accident 
and damage. Paper is a demanding cargo with a 
high economic unit value, requiring specialised and 
correctly maintained techniques, tools and facilities 
for handling, logistics, storage and preparation for 
printing. Substrates are the highest single cost for all 
printing and packaging applications — any reduction 
in their waste and damage improves both economic 
and environmental performance. 
“This is a truly cross industry project bringing 

together over 30 organisations from every part of  the 
supply chain and from different printing processes 
and paper users. These associations and companies 
have contributed their expertise and more than 50 
publications that the guide has draw content from,” 
said David J. Steinhardt, president & CEO, Idealliance, 
which facilitated the various working groups.

A picture of  the magnificent Victoria Memorial at the Swissotel 
Hotel foyer greets visitors to the conference. 
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The guide is being launched almost simultaneously 
in three continents — the Word Printers Forum in 
India, Graph Expo in the US, and World Publishing 
Expo in Austria. It features an easy-to-read text to 
better understand how best practices are a tool to 
improve performance and trouble-shooting for 
everyone —  whether they are supervisors, operating 
staff, suppliers or supply chain managers. The 260-
page guide is structured in 11 modules: Paper & 
Cores; Wrapping & Pallets; Inspect, Report, Evaluate 
& Repair; Warehouse and Paper Store; Paper 
Handling Equipment; Roll and Pallet Handling; 
Transport – Securing & Lashing; Road Transport; 
Rail Transport; Transport (Containers); Transport 
(Maritime Shipping); and At the Printer (Paper onto 
Press).  
“We intend to continue with this open cross 

industry platform to extend the guide and keep it 
up-to-date. Everyone that registers to download the 
e-book will be able to receive updates,” said Manfred 
Werfel. The 260-page book has a cover price of  250€ 

/ $280 but is available as a free e-book because the 
participating organisations believe that price should 
not be a barrier to access best practices. To obtain 
the guide requires only a simple registration on www.
ophal.info to receive the free e-book, in November 
2016. 

Digital Media Awards winners announced 
Later, at a glittering awards ceremony in the evening 

on the opening day, the winners of  the inaugural edition 
of  South Asian Digital Media Awards were announced. 
They were presented trophies. Manoramaonline.com, 
The Quint and NDTV Convergence were among the 
winners of  the awards, jointly presented by WAN-
IFRA and Google. This year, the winners of  South 
Asian Digital Media Awards were chosen from nine 
categories (details on page 8).

<
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At the WAN-IFRA Conference in Kolkata, the winners of the inaugural edition of South Asian Digital 
Media Awards were announced. They awards were jointly presented by WAN-IFRA and Google. 
This year, the winners of South Asian Digital Media Awards were chosen from nine categories. 
Here are the winners: 

South Asian Digital Media Awards presented

The winners pose for a picture after the awards were 
presented. 

Best News Website
Gold:   www.manoramaonline.com
Silver:   www.ndtv.com
Bronze:  www.onmanorama.com
Bronze:  www.indianexpress.com
Bronze:  www.amarujala.com

Best New Product
Gold:   Gadgets 360, from Red Pixles Ventures
Silver:   News Beeps, from NDTV Convergence
Bronze:  Vixty app, from NDTV Convergence

Best New Mobile Service
Gold:   News Republic App
Silver:   www.indianexpress.com
Bronze:  The Quint 

Best Digital Advertising Campaign
Gold:   The Quint – I Am Shatter Proof for Motorola
Silver:   NDTV Convergence – L’Oreal Paris Women of worth 2016

Best Use of Online Video
Gold:   The Quint – The Wild West of Uttar Pradesh
Silver:   NDTV Convergence – Shiksha Ki Ore Campaign
Bronze:  NDTV Convergence – L’Oreal Paris Women of worth 2016

Best Entertainment & Lifestyle Mobile Service 
Silver:  NDTV Convergence – Nirmal My Fit 100 Days 

Best Entertainment & Lifestyle Website Service
Gold:   NDTV Convergence – Nirmal My Fit 100 Days
Silver:   Times Internet – Happytrips.com

Best Data Visualisation Project 
Bronze:  NDTV Convergence – Dettol Banega Swachh India

Best Reader Engagement
Gold:   The Quint 
Silver:   The Hindu – sportstarlive.com – Ask Ashwin Contest
Bronze:  TheHindu.com – Tamil Nadu Election Campaign 2016
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BY SPECIAL ARRANGEMENT WITH WAN-IFRA

Printers are coming to realise that the latest finishing 
technologies can not only ease production 
bottlenecks but also generate new opportunities. 

One of  the most important answers to those challenges 
is consolidation. Print operations around the world 
are being consolidated into highly productive, flexible 
production centres serving publishers for their 
newspaper and magazine titles. In order to serve 
different clients and publications, consolidation needs 
a two-tier investment strategy: automation/integration; 
and finishing for added value. For both of  them, we 
can expect to see innovative developments, business 
models and exhibits at drupa.

Automation and integration
First, let's look at automation and integration of  

postpress processes into the entire workflow chain. 
Under the motto of  Print 4.0 – one could have bet 
that this would be the buzzword for drupa – integrated 
intelligent production is marketed as the key to the 
future of  print, following the Industry 4.0 hype. 

In the ‘age of  networking’, being able to handle more 
and different jobs is essential. That includes digital 
printing as well as highly automated offset printing. 
Here, the key is quick and easy change-over from one 
job to the next. That means not only image change-
over but also the ability to change between products 
with different paginations, product designs and paper 
qualities – within just a few minutes. 

Tomorrow's postpress: More 
automation and integration 

Today, global challenges in newspaper printing are greater efficiency, shorter print runs, less time to 
market, and more versioned and variable content. As run lengths drop and turnaround times come 
under increasing pressure, advances in postpress automation and integration grow in importance. 
Sabine Sirach, founder of Sirach Consulting in Augsburg, Germany, reports

World News Publishing Focus
Your Guide to the Changing Media Landscape

Finishing processes – both set-up and operation – 
often remain time-consuming and labour-intensive, 
leading to heavy dependency on skilled operators. The 
likelihood of  errors and costly wasted work still is high. 
While there have been significant technological leaps 
in pre-press and printing in the past two decades, post-
press and mailroom equipment have lagged in the total 
workflow integration. That is now changing rapidly. 

When you look at pre-drupa announcements from the 
large suppliers in this field, automation and integration 
are the topics of  the hour. They talk about networking, 
synchronising and monitoring the complete postpress 
process, seamless workflows and connected production 
– all with the goal of  cost-effective use of  hardware, 
integrated and individualised logistics, and customised, 
complex production lines. 

Manual interventions in the production process 
and interruptions, especially for a job change, are 
to be minimised. Exhibitors promise to show how 
product parameters can be changed seamlessly during 
production – without operator interventions or 
production stops. 

At the same time, data management systems monitor 
and report the production and ensure correct product 
configurations. 

Interestingly, when looking at consolidation, new 
forms of  cooperation are emerging. For the first time, 
larger printing plants exhibited at their stands at drupa. 
A noticeable trend in newspaper production is online 
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printing of  newspapers. With automated workflows, 
the approach known from Flyeralarm or Vistaprint 
can also be used for marketing newspaper production – 
including integrated services such as online shops, print 
portals, data reception websites, mobile-optimised 
websites and apps. Again, automation and flexibility 
are key factors in serving those requirements. 

Second, let's examine flexibility – for more creative 
designs, higher quality and fulfilment of  widely varying 
customer requirements. 

Expectations for postpress high
Interestingly, initial results of  4c magazine’s pre-drupa 

survey showed that visitors’ expectations for postpress 
are not confined to mere finishing, but rather extend to 
upgrading the printed product. Integration of  printed 
electronics, print-on-demand logistics and micro-
targeting are in focus. More flexibility is demanded 
in production processes and the product itself  – in 
terms of  formats, paper qualities, paginations, special 
advertisements, and target-group publications.

Ferag arrived in drupa this year with extended 
inserting systems that the company says have 
been improved in numerous details. Tried-and-
tested EasySert technology, for example, can 
be connected by RollStream or FlyStream with 
up to 40 hoppers. The one2out line, another 
Ferag innovation, was presented to the industry 
for the first time in Düsseldorf. The modular, 
expandable installation is a pre-collecting 
process for advertising products that are merged 
from two different production strands. Ferag is 
thus offering solutions for inserting supplements 
in the areas of newspaper printing, insert-into-
insert processing, or when readying advertising 
titles for direct mail.

The one2out would master complex 
requirements when processing and inserting 
supplements. Next to direct mail, it’s a specialist 
in insert-into-insert processing for advertising 
brochures when two different production strands 
are merged by means of a loop. One of the inserts 
is folded to form a jacket, into which the others 
are then inserted. 

Ferag says its engineers have further improved 
many details of the EasySert machine, adjacent to 
the new one2out solution. Through its versatility 
and flexibility, this tried-and-tested EasySert 
system is the undisputed hit of the Ferag inserting 
drum family for numerous newspaper publishers 
and direct-mail outfits.

Ferag with one2out debut and an improved EasySert

Common to both lines is the Navigator. That’s 
the name of the planning and control software 
that Ferag has developed in-house. It can adapt 
and expand according to the customer’s own 
special requirements. Of all Navigator add-on 
modules, it’s the Optimizer that stands out. 

Ferag says the Optimizer has already paid 
dividends for many of its customers. The software 
tool calculates the optimum parameters for 
configuring and operating the line, based on 
production data and other predefined information. 
In parallel, the application predicts the number 
of upcoming insert changes along with the 
estimated production time. The company says 
that each customer can thus achieve a significant 
increase in logistical efficiency and the output of 
the overall production process.

EasySert processes more than 30000 inserts an hour. 

<
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It is also important to note that many finishing 
vendors offer modular solutions that can be configured 
on the fly as production needs change. That approach 
results in more flexibility, better utilisation, and RoI for 
post-press investments.

In view of  ever-smaller circulations, target-group-
oriented newspapers, sophisticated logistics and even 
individualised publications, digital printing is naturally 
at the forefront. While some print plants have already 
purchased digital-printing equipment, they often 
lack the flexibility in their postpress sections needed 
to handle the resultant short runs. Nonetheless, the 
technologies have reached the market. You can expect 
to see industrial-scale inkjet web printing, combined 
with variable finishing lines and complete workflow 
integration, in action at the booths of  the large 
suppliers.

The most interesting point is, of  course, the vast 
variability. You can change on the fly from one 
product to another, regardless of  format, pagination, 
or finishing options such as stitching or gluing. Data 
handling integrates the entire process, from order 
intake through pre-press, printing and finishing, up to 

logistics. Thanks to format and paper variability, digitally 
produced newspapers can have the same look-and-feel 
as the original, offset-printed paper, making offshore 
production possible, be it for holiday destinations or 
regions where delivery logistics are far too expensive. 

Digital press manufacturers are partnering with post-
press suppliers to offer in-line and near-line post-press 
capabilities designed for short-run and one-off  effi-
ciency as well as medium run-length production quan-
tities. In addition, digital presses also offer clear toners 
that act as coating agents and add ‘pop’ to images.

All those capabilities contribute to the overall value 
of  newspapers, adding to look and feel with gloss, 
innovative cutting, and other special effects. While 
printing itself  can often be a commodity, adding those 
kinds of  special finishing touches increases the value of  
print, does a better job of  catching audiences' attention, 
and can help marketers get their messages out in a way 
that is difficult to do with digital communications.

(This article was originally published in the April-May 2016 edition of  
World News Publishing Focus, the bi-monthly magazine published by 
WAN-IFRA.)

<
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BY SPECIAL ARRANGEMENT WITH WAN-IFRA

Review your ambitions
Our visit to Los Angeles showed both the challenges 

and the nascent opportunity around online video 
revenue. Even The Young Turks, the YouTube news 
channel with billions of  video views and highly efficient 
production rates, has not yet reached profitability. 2016 
is unlikely to be a breakthrough year for monetisation 
– but you should be looking at ways to build audience 
and off-set production costs as the market develops.

The first step in identifying a video strategy is to 
determine what type of  content and/ or shows you 
should invest in producing in-house. Everything else 
will follow from this: which social platforms you 
should publish to externally, what distribution partners 
you should seek, what talent to hire, what sponsors to 
go after, which YouTubers to align yourself  with – and 
so on.

News is a good start. News video can be expensive 
and difficult to monetise, but it draws audience. If  
done right, it’s something that distribution platforms 
like Apple TV look for.

Many news publishers testify to the fact that breaking 
news video, and video content related to hot news 
stories, drives more traffic than just about any other 
video content. Of  course it’s not something you 
can budget for in terms of  revenue – but it’s worth 

Video – hot property but still 
uncharted territory 

Turning your video investments into incremental revenue streams is one of the core challenges 
facing news publishers today. Pre-roll advertising will not be enough – it impacts the user experience 
and is limited by inventory. So how can you develop your video business? Based on a visit to Los 
Angeles with members of the WAN-IFRA eRev Exec Programme, Cecilia Campbell has compiled 
the following observations and advice on streamlining production and exploring new forms of revenue 
from video 

investing in a high level of  preparedness, including the 
ability to publish videos captured by users who are on 
the scene.

Focus on talent to build audience
This is a change of  mindset for many newsrooms, 

where a ‘group culture’ rather than a star system 
prevails. But stars attract audience, and the high-profile 
journalists you have on the payroll could become very 
popular. In addition, you should search for additional 
relevant talent. YouTubers, for example, tend to be 
digital natives with a natural affinity for presenting to 
camera – and have the undeniable added advantage of  
bringing their audience with them.

The risk with young YouTube talent is that even the 
biggest have a low profile among older age groups. 
Maker Studios have creators with strong local presences, 
but in terms of  monetisation they still constitute a 
challenge. “If  you are a creator in Denmark, there are 
opportunities at the right scale for you. The question 
is how big is an ad buy that makes it worthwhile? Plus 
it’s hard to get advertisers to spend against YouTubers 
they haven’t heard of,” says Darren Cross, senior vice-
president - Business Development at Maker.

The other aspect of  talent in video has to do with 
what goes on behind the camera. It may be an idea to 



14 October 2016SurveyRIND

Mariam M. Mathew, COO of  Manorama Online, says, 
“The cooking, health and crime shows we produce 
are published on Manorama Online, where we build 
our brand and our audience. Entertainment shows, 
however, we put up on YouTube, where there’s a big 
opportunity to get walk-ins, which we can then push to 
Manorama Online.”

The Kerala-based publisher has also realised the 
value of  YouTube as a search engine. Ninety per 
cent of  the exclusive web TV content of  the group’s 
entertainment portal Mazhavil Manorama is put on the 
eponymous YouTube channel. “We’ve realised that the 
more content we put up there, the more money we 
make – because we come up more and more in the 
search results,” says Mathew.

Partnerships for content and distribution
If  you get to the point where you have established 

a strong enough video offering in news, for instance, 
incremental revenue streams are available by distributing 
through an app on platforms like Apple TV, Amazon 
Fire TV, Spotify and local set-top box providers.

Don’t expect big numbers, though. Swedish news 
publisher Aftonbladet has a uniquely strong position 
in its market (total daily reach 3.66 million users in 
a country with a population of  just over 9 million). 
Eighty per cent of  the traffic to Aftonbladet TV is 
direct. Nevertheless, Aftonbladet launched an app 

look outside your core of  news journalists to generate 
fresh video. One publisher we spoke to runs a video 
lab and pays a local university to provide journalism 
interns whose task it is to produce “viral videos.”

Master YouTube for brand marketing
YouTube may not be a great platform for video 

monetisation, but Awesomeness TV CDO Kelly Day 
says that concluding that you can’t make money on 
YouTube because CPMs are low and the platform takes 
45 per cent of  the revenue is overly simplistic. “We 
think that’s a narrow view of  the value of  YouTube. If  
I only looked at AdSense revenue on the Awesomeness 
TV [YouTube] channel, we’d not be profitable on 
the 28 shows we produce a week. And yet we spend 
almost US$ two million a year on content specifically 
for that channel. We do that because of  the power of  
that audience and how it has translated into movies, 
TV, etc – that’s how we built our brand.” For a news 
publisher, YouTube can indeed be a valuable platform 
for marketing. And when considering your YouTube 
strategy, keep in mind that the platform is essentially 
a search engine, meaning the more video content 
you publish to your channel, the better you’ll score 
in the search results – and this is how you can attract 
completely new audiences.

Indian regional publishing group Malayala Manorama 
has developed a sophisticated YouTube strategy. 

In the autumn of  2014, Aftonbladet in Sweden started producing a 2.5-hour daily live morning show. The show is produced to be cut into clips, each of  which 
is headlined and served on demand throughout the day across the website.
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on Apple TV in early November and also distributes 
videos through Spotify, Instagram, Facebook, Canal 
Digital, Viasat, SBS Discovery and ComHem. “We’re 
not sure how this will pan out – our focus has very 
much been on our own platform. I’m not convinced 
we’ll make much traction on other platforms – except 
YouTube and Facebook,” says Lotta Folcker, head of  
Programs.

It might be worth exploring possible partnerships 
with other content providers, including broadcasters. 
With a revenue share model, a news publisher can get 
access to valuable content, with no production costs 

– including sports clips. And even if  such a venture 
doesn’t generate big profits, it’s a way to drive return 
visits as well as attract new users.

Facebook video monetisation – yet to come
While Facebook has recently been focused on 

providing new video tools, notably the Facebook 
Live product, monetisation options are limited for 
publishers so far.

But things are apparently moving – though as yet 
nothing has been officially announced. In mid-April 
the company launched a Rights Manager, which lets 
content owners keep track of  users who are pirating 
their clips on Facebook as well as set rules for how 
their videos are used on the platform. And rights 
management matters for monetisation – which is why 
YouTube launched its Content ID take-down product 
as early as 2007. Content ID allows users to track who 
is using their clips and either have them taken down 
or be monetised on the content user’s behalf. So 
Facebook launching an equivalent product might be a 
sign that video ad products are on their way.

Digiday has been following developments, and 
quotes (anonymous) publishers who are collaborating 
with the platform. According to several of  those 
publishers, Facebook is considering introducing an 
in-stream ad format: “According to publishers, pre-
roll video is still off  the table, but a commercial that 
plays during downtimes in a broadcast could work.” 
This would then apply to Live broadcasts, presumably. 
According to the sources, any such video ad product 
may still be months away.

Sponsorships and native advertising
With pre-roll presenting a dual challenge – a 45/ 

55-per cent revenue share on YouTube and frequent 
lack of  video inventory on publishers’ own websites 

– one of  the most robust means of  monetising video 
is sponsorships.

In the autumn of  2014, Aftonbladet started 
producing a 2.5-hour daily live morning show – a show 
that is produced to be cut into clips, each of  which 
is headlined and served on demand throughout the 
day across the website. Each hour of  the live show 
has four slots, each with different content and with 
commercial breaks in between. The slots are like 
shows within the show: There’s a travel show The 
Swedish National Lottery sponsors as a whole, and 
Aftonbladet also sells sponsorships around the content 
types (the sponsor’s clip is put at the end of  the OD 
clip) plus pre-roll – on a total of  90 million started 
streams in the first year. “Aftonbladet Morgon is the 
first TV show that’s profitable for us, thanks to the pre-
roll plus sponsorship monetization, coupled with the 
cost-efficient production,” says Lotta Folcker.

If  you’re not in a position to churn out daily live 
shows, and you are often sold out on video inventory, 
another way to monetise video is through platforms 
such as France-based Teads or San Francisco- based 
Sharethrough. Both companies provide auto-play ad 
video units, which allow publishers to sell (and play) 
pre-rolls as stand-alone pieces of  content – that is, 
they can be placed in non-video inventory.

(Most of  this text is adapted from the recently published WAN-IFRA 
Report, Alternative Revenue Streams for Publishers. This article was 
originally published in the April-May 2016 edition of  World News 
Publishing Focus, the bi-monthly magazine published by WAN-
IFRA.)
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The biggest news channel on YouTube is The Young Turks, with four 
million subscribers and 60 million unique visitors a month. The company 
has 60 employees working in a studio in Los Angeles.
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Manorama inks deal for two 
Diamondspirit presses

Says Mammen Mathew, chief  editor and managing 
director, Malayala Manorama: “We ordered five 
Mitsubishi Diamondspirit SA Presses in 2013.  All 
five are performing extremely well in terms of  print 
quality, reduced wastage and productivity. Mitsubishi 
has also provided excellent after-sales support. We 
had no hesitation in placing our order for two more 
presses at a very competitive price.” 

New generation 
workflow from ProImage

ProImage has announced the launch of  their new 
generation workflow: NewsWay-X. This, according 
to a ProImage release, is the latest and most 
advanced newspaper workflow from the company 
featuring a single, integrated user interface to keep 
all departments informed about operations and 
their status offering faster turnaround and increased 
productivity. Because of  its HTML5 web client, 
it can be accessed and provide full control from 
any computer platform with a browser, making it 
extremely flexible and transparent to production.

 NewsWay-X has an intuitive user interface, utilising 
a push server to provide real-time updates to the 
web client; workflow configuration is easy and based 
on simple rules. In addition, the system provides 
integrated production planning and imposition tools 
and thus automatic planning is possible by interfacing 
to editorial, advertising and press control systems.

NewsWay-X is designed with modern newspaper 
production in mind. New key features enable print 
operations to fully monitor their production. The 
dashboard provides full edition overviews with 
enhanced status of  production progress. A Press 
View enables a press oriented view of  production by 
press and production runs all the way to the cylinder 
level. Thanks to the HTML5 based graphical layout 
editor, creation of  plate layouts is easier than ever. 
The Live Edition Tree contains production workflow 
and publication structures and is colour-coded for 
easy real time monitoring. In addition, page versions 
are visually compared and changes are highlighted 
with the version indicated across all views.
“We have created a highly flexible solution where 

workflows can be designed by simple drag-and-drop 
operation,” states Rick Shafranek, vice-president, 
Sales & Marketing, ProImage. “This allows the system 
to meet any publisher’s and printer’s requirement by 

M
at

eri
al 

in
 th

is 
sec

tio
n: 

Pr
ov

ide
d 

by
 

res
pe

cti
ve 

com
pa

ny
 /

PR
 a

gen
cy

The Malayala Manorama, Mitsubishi and Newstech teams 
pose for a picture after the signing ceremony: (from left) 
P. P. Prakash, Mamoru Ito, Masami Shimizu, Shibu George, 
Roy Alex, Siji Joseph, Mammen Mathew, George Jacob and 
Harsha Mathew.

Diamondspirit SA press installed at the Malayala Manorama plant.

Mitsubishi Heavy Industries Printing & Packaging 
Machinery has announced the signing of  a sales 
contract with Malayala Manorama Company in 
Kottayam (Kerala) for another two Diamondspirit SA 
Presses, after the successful installation of  the earlier 
five presses.

Malayala Manorama, the largest selling Malayalam 
newspaper with 2.4 million copies, ordered five 
Diamondspirit SA presses from Mitsubishi in 2013 
to enhance its production efficiencies. The first press 
was taken in to production as early as November 2014 
and the fifth press has been in operation since June 
2016.
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tailoring it to their needs.” Thanks to the technology 
utilised, full scalability is possible. This means a 
basic system can start with a single server and when 
production load grows, further servers can be added 
as computing resources to share the increased load. 
No changes to the existing workflows are needed, thus 
making the entire process transparent to production.

New ProImage is a leading developer of  browser-
based content management, digital workflow, ink 
optimisation, tablet and mobile solutions, colour image 
processing and production tracking solutions for the 
commercial and newspaper printing and publishing 
industries. Their solutions enable publishers, which 
have been dramatically affected by the rapid growth 
of  digital publishing to remain competitive in today's 
economic climate.

Retrofits for Honolulu 
Star’s Regioman presses

Hawaii’s only metro newspaper, The Honolulu Star-
Advertiser, has recently selected a suite of  retrofits for 
their Regioman presses, which were initially installed 
in 2003. This includes a full selection of  electronic 
hardware retrofits and software upgrades to the 
printing units, one folder and numerous related 
systems.

Installation of  the upgrades will begin in the first 
quarter of  2017 and will initially include the planning 
system (PPM) and the control desks. Retrofits to the 
unit controllers, folder, and turner bar nests will be 
executed over time on the Regioman press, along 
with other retrofits, such as Interbus Loop, as a part 
of  a carefully orchestrated phased approach, which 
will minimise production downtime. 

Says Bill Reiser, consultant for manroland web 
systems in North America: “We are extremely 
pleased that we were able to offer The Honolulu Star-
Advertiser not only the latest modern technologies 
available, but we are doing it in phases with high 
quality off-the-shelf, non-proprietary and easily 
available components. The retrofits will breathe 
efficiency into their printing operations and also 
allow them to improve diagnostic capabilities to 
reduce downtime.” 

In partnership with the VP-Production for The 
Honolulu Star Advertiser, the manroland web 
systems team determined a tailor-made retrofit plan 
which eliminates system obsolescence and increases 
production efficiencies such as quality and waste 
management through the Pecom-X PPM-Server, 
control desks and Pecom-X software application, 
while improving troubleshooting and technological 
communication capabilities with an automatic 
diagnostic server. 

Marty Black, vice-president of  Production at The 
Honolulu Star-Advertiser, explained why the retrofit 
was selected. “The main reason for purchasing 
these upgrades was to minimise the problem of  
obsolescence. There are a number of  parts which 
were identified as no longer being commercially 
available, so we needed to develop a plan on a 
phased replacement. manroland web systems was 
the only company that could provide all the parts and 
services we needed in a phased approach. This will 
save us both time and money. We expect the presses 
to run as well as they did when they were new. The 
upgrades should also reduce press downtime.” 

The Honolulu Star-Advertiser, an Oahu Publications 
Inc company owned by Black Press, publishes the 
largest daily newspaper serving the state of  Hawaii. 
Oahu Publications not only prints its flagship 
newspaper, the The Honolulu StarAdvertiser, but 
approximately 25 other publications and commercial 
products each week for the Hawaiian Islands. 

Times News to upgrade 
KBA Comet control system

KBA-Digital & Web Solutions has been awarded 
the contract for its expert web offset service 
department at KBA North America to upgrade the 
control system on a KBA Comet web offset press at 
the Times News in Lehighton, PA, this summer. This 
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The project team for the system retrofits at The Honolulu Star-
Advertiser (from right to left): Marty Black, Vice President of  
Production; Kenn Kato, Pressroom Manager; Thomas Glöttner, 
Service Manager, manroland web systems; Sean Mounthongdy; 
Maintenance Manager; Bill Reiser, Consultant, manroland web 
systems; Matthias Heißler, Master Engineer, manroland web systems.
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web service retrofit/ rebuild upgrade programme, 
which is offered by KBA, offers preventative change-
over installation on existing web offset presses and 
replaces it with new enhanced technology for more 
efficient throughput.
“We had a choice between KBA and a different 

manufacturer to upgrade our control system on 
our KBA Comet web offset press,” says Fred 
Masenheimer, publisher of  Times News in Lehighton. 

“After a careful evaluation of  the pros and cons of  
the two quotes we secured to do the upgrade, we 
awarded the project to KBA. While the original 
press came with a non-KBA control system from 
the other manufacturer, we decided to eliminate the 
interdependency of  two companies to solve future 
press problems and put that responsibility in the 
hands of  a single vendor and that was KBA. We feel 
that KBA had the knowledge, resources, and skilled 
technicians to update our press and its systems.”

The contract calls for KBA to replace and improve 
upon the press’ computers and software as well as 
make other enhancements to the press. Masenheimer 
says that the new additions will allow for increased 
capabilities, advanced improvements, and permit the 
company to handle new projects with even greater 
efficiency. “We run a 24/7 printing operation to 
handle our own daily newspaper, our eight weekly 
newspapers and a full schedule of  commercial 
printing which includes another daily newspaper,” he 
says. “KBA gave us the most confidence they would 
be able to do the upgrade with the least amount 
of  interruption to our busy printing schedule and 
because of  the extensive knowledge of  their factory-
trained personnel.”

“The expansion of  our service portfolio has gained 
in importance as the demand for service has increased,” 
says Stefan Prohaska, director of  Customer Service 
at KBA North America. “Service sales with retrofits, 
repairs, upgrades, relocations, consulting, and 
training are rising continually. Long-term service 
and maintenance contracts are on the rise. Our 
KBA team is skilled at being able to audit, analyse, 
and recommend programmes to our customers and 
even non-customers to increase output and quality. 
Newspaper publishers depend upon asset condition 
and reliability for newspaper production and on time 
product delivery. The web offset retrofit service’s goal 
is to provide newspapers with reliable manufacturing 
and successful production on their web offset presses 
and to keep the technology running smoothly.”

Nine inking units for 
L/M/B Louko 

A long nine-colour Rapida 106 with coater, 
perfecting for four-over-five production and delivery 
extension will be put into operation at L/M/B Louko 
in Nuremberg in late autumn. The German printing 
firm was awarded the Top Innovator of  2016 prize 
this year. With the up to 18000sph fast perfector, the 
company will not only receive a tool for producing 
magazine covers, but an extremely high-performance 
and economical sheetfed offset press.

A ceremony awarding the prize to the most 
innovative mid-sized German company took place 
for the 23rd time. The demanding, scientific selection 
process focuses on innovation management and 
success with innovation. L/M/B received the prize 
for Top Innovator primarily due to the way it involves 

L-r: Len Alabovitz, Lehigton Plant manager, Lehighton Press operators, 
and Claus Jaeger (KBA-NA) in front of  the KBA Comet printing 
towers.

The KBA Comet at the Times News in Lehighton, Pennsylvania.
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sizeable increase in output and a rise in capacity from 
some 40 to 60-65 million sheets per year. 

The market is once again seeing an increase in print 
jobs. Although the situation in Nuremberg didn’t look 
that rosy a few years ago, Dennis Haan and Oliver 
Stapfer now sense a shift. They believe that the site 
in Nuremberg has become a promising printing plant 
given its large gravure capacities and its proximity to 
the finishing sites in the Czech Republic. Post-press 
and mailing often take place outside Germany to 
save costs.

L/M/B Louko mainly produces covers for journals 
and magazines, such as Kicker or Wirtschaftswoche. 
Time plays a decisive role in the business. The data 
arrives at 4pm and the first covers are sent to post-
press at around 3am. 

Louko is the parent company of  L/M/B 
Druck, a union with printing firms Mandelkow in 
Herzogenaurach and Bollmann in Zirndorf. Each 
of  the three firms has its own strengths. Louko 
specialises in large print-runs in offset printing and 
the production of  covers. Mandelkow produces 
traditional commercial products in small and 
medium-sized runs. Bollmann focuses on high-
quality finishing and unique services. 

Ninety-five employees generate sales of  €12m 
under the umbrella brand L/M/B Druck. 45 of  
them work in three shifts at Louko. Production and 
storage space in Nuremberg spans 5000m2. 

The experts at L/M/B Druck place great 
importance on ecological print processes. Their 
customer base includes the Umweltbank in 
Nuremberg (an environment-friendly bank). L/M/B 
Druck has banned the use of  hazardous substances 
and alcohol in the printing process. Air-conditioning 
and air humidification have specifically not been 
implemented in production to save energy and water. 
The company is EMAS and FSC certified. Together 

the customer in the development process of  the end 
product. Science journalist, physicist and TV host 
Ranga Yogeshwar presented the award. L/M/B is 
only the second sheetfed offset company to receive 
the prize.

Louko has traditionally printed on Rapida presses. 
Even the company’s founder operated KBA sheetfed 
offset presses which back then were still produced 
at the KBA headquarters in Würzburg. Up to four 
B2 Rapida were in operation at the same time. 
The change to B3 format took place in 2011. The 
company then switched manufacturers, but has since 
returned to the Rapida as managing directors Dennis 
Haan and Oliver Stapfer were won over by KBA-
Sheetfed’s overall concept. 

The top speed of  18000sph imperative for fast 
job change with simultaneous make-ready processes 
necessary for the production of  covers in different 
languages and various regional editions, and the fast 
service from Würzburg all spoke in favour of  the 
high-tech Rapida. The presses currently in operation 
are running at maximum capacity. The company’s 
management expects the Rapida 106 to deliver a 

The management of  L/M/B Druck and KBA-Deutschland in front of  
a long Rapida 106 at drupa.

A 3D view of  the nine-unit Rapida 106.
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Xaar is a world-leader in the development of  inkjet 
technology and manufacture of  piezoelectric drop-
on-demand industrial printheads. The company 
also develops and sells ink systems, electronics 
and fluid optimisation services to accelerate inkjet 
system development and adoption. Xaar printheads 
incorporate patented technology which delivers 
unbeatable performance when decorating, patterning, 
depositing functional coatings on, or adding structure 
to, a variety of  industrial and consumer products. 
Today leading manufacturers worldwide, in sectors 
ranging from ceramics, wide-format graphics and 
labels to direct-to-shape packaging and decorative 
laminates, choose Xaar’s printheads because they are 
extremely precise, exceptionally versatile, incredibly 
reliable, and designed for high-volume production.
“We are excited to be launching the Xaar Print Bar 

System integrated into the VIVA340 evolution press 
because it completes our offer of  inline printing and 
finishing processes”, says Benoit Demol, Codimag’s 
CEO. “We were looking for the best printing quality 
for the opaque white inkjet solution, and Xaar Print 
Bar System fits perfectly with our breakthrough 
technologies such as Aniflo.  Also key is that for 
many of  our customers, the Xaar Print Bar System 
offers a straight forward and cost- effective method 
of  adding digital capability to their existing portfolio 
of  print services.”  

WoodWing to survey status 
of publishers worldwide

A multitude of  large, often international newspaper 
and magazine publishers from all over the globe 

with an environmental officer, Oliver Stapfer is in 
charge of  ecologically optimising all processes and 
makes sure that the company voluntarily does more 
than the law states. 

Xaar print bar system 
launched

Xaar has announced that Codimag, leading French 
manufacturer of  label printing equipment, would be 
launching the Xaar Print Bar System integrated into 
its VIVA340 modular press at Labelexpo Americas. 
This was the Xaar Print Bar System’s debut show in 
America and follows on from the significant interest 
generated at Labelexpo Europe last year.

The VIVA340 is a modular press that can be 
specified according to customers’ needs and is one of  
the very few intermittent presses available which has 
all the major printing or finishing processes in line.  
The Xaar Print Bar System, when integrated into 
the VIVA340, can be used to add high opacity white, 
varnish or black in a single pass to 4 colour labels 
right up to high end labels for premium products.   

The Xaar Print Bar System allows users to take 
advantage of  the benefits of  digital printing easily 
and economically to deliver more creativity to their 
customers. 

It is a versatile, easy-to-configure solution ideal for 
personalised, variable data, special effects and short-
run printing for a range of  applications, including 
labels and packaging, and saves the considerable 
cost and time associated with analogue production 
methods.

By using Xaar 1002 printheads with TF 
Technology, the Xaar Print Bar System can handle 
a wide range of  inks and fluids, including spot 
colours (K or CMY), protective lacquers, high-build 
spot varnish, heavily pigmented high-opacity under-
surface whites and cold foil adhesives. Our selected 
ink partners include Nazdar, SunJet and Fujifilm 
Speciality Ink Systems (FSIS).

The Xaar Print Bar is a complete ‘ready-to-use 
system’ featuring a choice of  Xaar 1002 printheads 
(GS6, GS12 or GS40 depending on the application), 
an ink supply system and full print management and 
workflow capabilities to ensure total control of  the 
print process.  It is available in print widths of  140 
mm to 560 mm and prints at speeds of  up to 75 m/
min (depending on the application).

The Xaar print bar system.
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produce an abundance of  world-famous media 
brands. They constantly adjust their strategies to adapt 
to the changing realities in the industry and master 
the challenges of  the modern publishing world by 
using state-of-the art technologies. But the publishing 
universe is much larger than just the major brands. 
Many small and medium-size publishers worldwide – 
most of  them unknown – are creating an impressive 
array of  attractive publications. With a global survey, 
WoodWing investigates the status of  these publishers, 
as well as their strategies and needs. 

Along with world-famous magazine and newspaper 
titles, readers can select their preferred publications 
from a variety of  categories, including city and 
regional magazines, publications covering niche 
topics and industry magazines. The small and mid-
size publishers of  these publications must master the 
challenges of  the modern publishing world just like 
the large media houses, aiming to improve efficiency 
and to ensure competitiveness. 

WoodWing’s global survey aims to examine the 
situation of  the publishers in the small and medium 
business sector (SMB): the nature of  their businesses, 
the challenges they face, and their needs and 
strategies. WoodWing’s anonymous survey asks about 
the status of  the publications and their audiences; 
their social, mobile and cloud strategies; their key 
business challenges and pain points; their production 
environments and more. 
“Small and medium publishers are the hidden 

champions of  the publishing industry. They produce 
highly attractive publications that find and inspire their 
readers,” says Roel-Jan Mouw, CEO of  WoodWing 
Software. “Nevertheless, these publishers do not 
attract the attention they deserve. With our global 

survey, we want to shed light on this segment of  the 
publishing industry and to give SMB publishers a 
platform to share their experiences and strategies.”

The questionnaire is available at http://bit.
ly/2ba5uBS and the deadline to participate is 
October 14. Among all participants, WoodWing will 
give away one Apple TV. The results of  the study will 
be published during the fourth quarter and will be 
sent to all participants.

Ensuring fast deliveries 
to Cortina users 

In July this year, KBA-Digital & Web in Würzburg 
signed a cooperation agreement with Dutch techno-
logy specialists Apex International regarding the 
coating and engraving of  anilox rollers for its 
waterless KBA Cortina web offset press. The principal 
objective of  the partnership was to guarantee the fast 
deliveries of  newly coated and engraved anilox rollers 
to Cortina users when overhauling becomes necessary 
due to wear after several years of  production. 

Twenty users have opted for the compact and 
waterless KBA Cortina so far, accounting for a total 
of  86 towers and 688 printing units. Nineteen of  
the presses, with 680 printing units and an identical 
number of  anilox rollers, are in daily operation. The 
first press line was commissioned eleven years ago, 
and a certain degree of  wear and need for anilox 
roller replacement is thus only to be expected. KBA 
estimates the lifetime of  a Cortina anilox roller to be 
around 200 million cylinder revolutions, though many 
a roller has already been in service for considerably 
longer. Alongside the ink and the blade contact 
pressure, the nature of  the ceramic coating and the 
type of  engraving are essential factors influencing 
the life cycle.

Apex International holds patents for the so-called 
GTT anilox technology, an engraving geometry based 
on open, slalom-style channels, which are designed 
to achieve an extremely homogenous ink application 
while reducing wear to a minimum. The inner body 
of  the double-walled Cortina anilox rollers, in turn, 
has been patented by KBA; here, the integrated 
temperature regulation permits fine control of  the 
ink application. The anilox rollers for a Cortina press 
are more expensive than the standard film rollers 
of  a conventional inking unit, as a result of  which 
reconditioning with a new ceramic coating and 

Small and medium-size publishers are the hidden champions of  the 
publishing industry. With a global survey WoodWing will investigate 
their status. 
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laser engraving is a meaningful option. To date, the 
Cortina anilox rollers have been coated and engraved 
at the KBA-Sheetfed factory in Radebeul, which also 
manufactures and engraves hundreds of  rollers for 
anilox coating units each year. The laser engraving 
machine used for the Cortina rollers, however, is 
starting to show its age and has become increasingly 
susceptible to disturbances and delays. After a 
thorough economic analysis and consideration of  
all conceivable alternatives, the KBA management 
has therefore decided to outsource its coating and 
engraving requirements rather than investing in new 
laser-engraving equipment. Another aspect which 
clinched the decision in favour of  Apex International 
was the latter's experience from its manufacturing of  
high-quality anilox rollers using the GTT technology; 
such rollers had already been used with good results 
on several Cortina installations before official 
announcement of  the cooperation.

For the Cortina user, there are no changes in the 
procedures for roller repairs and replacement. A worn 
roller must still be sent to the KBA factory in Radebeul, 
as before. The interior of  the roller is there inspected 
thermographically for contamination. If  necessary, 
any contamination is either flushed out or brush-
cleaned, as appropriate. The roller is subsequently 
filled with nitrogen as corrosion protection and sent 
to Apex for renewal of  the surface. At Apex, the 
roller is stripped, coated with a new ceramic layer 
and laser-engraved using the GTT technology. The 
warranty of  at least 200 million cylinder revolutions 
given by KBA remains unaffected.

KBA and Apex have committed to pooling their 
specific anilox roller know-how for the waterless 
offset process and plan to continue development of  
the existing solutions together. In addition, current 
users will benefit from the increased stability of  the 
repair process, with high-quality results and short 

On the KBA Cortina, which eliminates both dampening units and ink keys from the print process, the ink is metered and transferred via a temperature-
controlled, ceramic-coated and laser-engraved anilox roller; this roller must be recoated after approx. 200 million cylinder revolutions.
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delivery times. The same naturally applies also in the 
case of  new rollers, whether for a new or expanded 
Cortina installation or as replacement spares.

FujiFilm launches Made 
in India printers

Fujifilm India has launched its first Made in India 
Eco Solvent Printer – Fujifilm Inkjet Technology - 
Vybrant 1800 – at its state-of-the-art Demo Centre 
for wide format inkjet printers in Mumbai. Fujifilm 
Inkjet Technology - Vybrant 1800, a wide format 
eco solvent printer, is driven by patent FujiFilm 
technology and has been specifically designed to 
provide high quality with affordable costs, a more 
value for money proposition which Indian customers 
always want. 

The Made in India, Made for India printer has been 
designed keeping in mind the requirements of  the 
Indian market. The highly productive wide format 
printer provides effective cost per print and excellent 

productivity with up to 20m2 per hour. The printer 
is equipped with the highly efficient Fujifilm Dimatix 
Q-class Industrial Quality print-head and runs on 
Peizo DOD technology. The Vybrant 1800 printer 
targets indoor and outdoor signage and branding 
applications market.

Present at the launch, Yasunobu Nishiyama, 
managing director, Fujifilm India, said, “The launch 
of  Vybrant 1800 is Fujifilm’s first step towards 
developing our products in India. With this launch, 
we aim to strengthen our presence in the Indian 
graphic arts segment. 

The graphics arts business is one of  the most 
important drivers for Fujifilm’s growth in the Indian 
market. The company is looking at achieving a 15 
per cent overall growth by the end of  FY 2016. With 
our world-class printing technology, we are focused 
on delivering high quality, technically advanced print 
solutions that help printers develop competitive 
advantage and grow their businesses.”

Aligning his company’s future growth to the current 
scenario, Nishiyama added, “The push given by the 
government’s Make in India initiative gives us great 
scope for our business. Since the market outlook 
looks positive, we want to utilise this opportunity 
to our best and so we offer our new Fujifilm Inkjet 
Technology - Vybrant 1800, manufactured in Pune, 
India.”

The FujiFilm Vybrant 1800 printers have been 
exclusively developed and manufactured by Macart 
Equipment, leading manufacturers of  inkjet printers 
in the country, with their manufacturing units in Pune, 
India.

KBA Rapida 164 for 
Printcenter Eesti

A few weeks ago, Printcenter Eesti in Maardu/
Estonia received a five-colour KBA Rapida 164 with 
coater and triple delivery extension. Although it was 
a routine delivery for KBA-Sheetfed, the German 
Statistical Office confirmed that “an export of  this 
size has never gone to Estonia”.

The packaging and display printer east of  Estonia’s 
capital, Tallinn, has operated medium-format Rapida 
sheetfed offset presses for many years. This is in 
addition to its digital and screen printing systems. 
Now the company is entering the large-format 
sheetfed offset market. Eighty per cent of  Printcenter 

The patented GTT anilox technology developed by Apex uses an open, 
slalom-style engraving pattern to achieve homogeneous ink application 
without discernible lines or moiré effects, while at the same time reducing 
wear.

At the launch of  Fujifilm’s first ever Made in India printer (l-r): Yasunobu 
Nishiyama, MD, Fujifilm India, S.M. Ramprasad, head, Graphic Arts 
Division, Fujifilm India, and executives.
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Eesti’s products are exported to northern Europe.  
The Rapida 164 was configured especially for the 
production of  POS displays. Printcenter Eesti believes 
its greatest expertise lies in this field and sees potential 
for growth here. The press features an extra package 
for handling microflute and solid board; it is raised 
by 210mm (8.26in) and has been optimised for thick 
substrates and small jobs. DriveTronic SIS sidelay-
free infeed, fully automatic plate changers, EasyClean 
ink ducts with non-stick coating for fast cleaning 
when changing inks, CleanTronic Synchro permitting 
simultaneous washing processes as well as a height-
adjustable nonstop roller facility and VariDryBlue 
drying systems all ensure short makeready times and 
a high level of  efficiency. Quality is controlled by 
ErgoTronic ColorControl.

Printcenter Eesti has taken a huge leap forward 
in terms of  expanding capacity with this jumbo 
sheetfed offset press. At the same time the country’s 
largest format sheetfed offset press also enhances 
the cost effectiveness of  the company’s printing 
process. Sven Strzelczyk, sales director at KBA-
Sheetfed: “Printcenter has come back to KBA as the 
owner sees that the Rapida has always been the most 
reliable press in his printing plant. It is great that a 
further KBA sheetfed offset press is in operation in 
the Baltic area.”

Uniset press relocated 
in quick time

Relocating a printing press is challenging. manroland 
web systems successfully relocated a Uniset 
newspaper press within the city of  Warsaw to the 
printing plant of  the ZPR Media within a very short 
space of  time. “For this project less than five months 

passed between signing the contract and putting the 
press into operation, including all approvals,” says 
manroland web systems project manager Christof  
Centmayer, adding, "A challenge that let us bring to 
bear all of  our competence as a press manufacturer.” 

The 20-year-old Uniset newspaper press with five 
printing towers, six reel splicers, two folders and a 
quarter fold was successfully relocated from the 
manroland web systems customer Polskapresse/
Multico to the new customer ZPR Media. The 
relocation comprised the complete disassembly and 
reassembly of  the Uniset as well as its mechanical and 
electrical start-up and first production including all 
electronic switching systems and control consoles. 

For ZPR Media the smooth and fast execution of  
the project was of  utmost importance, as managing 
director Tomasz Szakiel emphasises: “The relocation 
was strenuous for everyone involved, everyone had 
to perform well. We were under time pressure for 
operational reasons. The project teams cooperated 
perfectly, which made the record assembly time of  
eight weeks possible. It was our first project with 
manroland web systems and therefore an excellent 
start for our business partnership.” The Uniset now 
prints newspapers like the high-circulation paper 
Super Express at ZPR Media. 

35 apprentices get to visit 
production site

Thirty-five apprentices from Mohn Media, one of  
manroland web systems’ largest customers, visited 
the production site in August in Augsburg. They 
were able to gain a comprehensive insight into the 

The Rapida 164 is taking shape in the press room and will be put into 
operation in a few days. Shown here field technicians from KBA-Sheetfed 
with Printcenter Eesti general manager Sten Seene.

Assembly of  the right Uniset machine part, which started its first 
production at ZPR Mesdia, Warsaw.
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apprentices each in the areas of  technical product 
design and IT specialist for applications development. 
manroland web systems now have 64 apprentices on 
the books.

Daniel Raffler, board member at manroland web 
systems and responsible for the areas of  Personnel, 
Law, Company Development and Communication, 
emphasised the importance of  a youth development 
programme and issued a hearty welcome to the new 
apprentices during the official ceremony: "We are 
delighted to offer interesting professional perspectives 
in an internationally operating company to young 
career starters. We are convinced that each and every 
apprentice delivers an important contribution to our 
company. We know that the success of  our company 
can only be continued when our youth development 
program is encouraged and we are again delighted 
this year to be in the position to offer an attractive 
apprenticeship package." 

After a short presentation of  the company, the 
new apprentices were brought on a guided tour 
through the production halls of  the Augsburg 
plant. Afterwards they had the opportunity to meet 
their future trainers and to get to know their new 
colleagues better.

Xperience to bring 
publishers together

On October 11 and 12, Amsterdam will become 
a global meeting place for publishers and marketers 
interested in technologies and strategies for creating, 
managing and publishing content. Under the motto 
‘Dedicated to your content’, WoodWing hosts its 
biennial Xperience this time in the capital of  the 
Netherlands. Renowned speakers representing 
publishers and brands from around the world 
will share their experience and knowledge on 
how WoodWing solutions solved their challenges 
and contribute to the business. The program is 
completed by a technical track. More information 
and the registration are available on the website of  
the conference. 

The international lineup of  brand and publishing 
industry speakers will include representatives 
from Forbes magazine (U.S), Hearst/ Pubworx, (US), 
Warner Music (UK), Next Issue Media (US), Medium 
Rare Content Agency/ Qantas Airlines (Australia), 
Axel Springer (Germany), Bauer Media (Australia, 

work processes at the market leader in web fed 
printing presses. After listening to a short company 
presentation, the young visitors and their trainers 
received detailed information on the topics of  web 
offset printing and digital inline finishing systems, 
which are the core competences of  manroland web 
systems. The information was also training material 
for the future employees of  Mohn Media. Finally, 
the apprentices got the chance to experience how 
the systems, which they use at Mohn Media in their 
Gütersloh location, are produced, as part of  a guided 
tour through the shop floors. 

Mohn Media is currently printing on two high-
volume 96-page Lithoman S systems and a third has 
already been ordered which is being produced in 
Augsburg at the moment. 

16 apprentices commence 
careers at manroland 

manroland web systems are continuing to place 
value on training their own apprentices. On September 
1, the beginning of  the training year 2016-17, 16 
motivated young people started their apprenticeships 
in six different professions. The breakdown is: three 
apprentices each in the areas of  electronic technician 
for industrial engineering, industrial clerk, industrial 
mechanic and cutting machine operator. Then two 

Sixteen young men and women commenced their careers in six different 
apprenticeship fields at manroland web systems.
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The young apprentices and their trainers from Mohn Media visited the plant 
at manroland web systems and experienced an insight into the commercial 
printing systems on which they will learn their printing trade.
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NZ), Malay Mail (Malaysia), Big Ass Solutions (US), 
and Bol.com (Netherlands). You can check out the 
agenda at www.woodwing.com/en/woodwing-
xperience-2016/program. 
“Publishing and marketing have the same basic goal: 

efficiently creating and streamlining management and 
marketing of  content in the appropriate format to the 
various target groups. As a result, it´s no surprise that 
the strategies and practices are becoming increasingly 
similar,” says Roel-Jan Mouw, CEO of  WoodWing 
Software. “The WoodWing Xperience is one of  the 
few conferences that offers both publishers and 
brands a platform to learn from the strategies and 
successes of  others.”

The technology track is a chance to learn about 
the opportunities afforded by the latest multichannel 
publishing technology, such as how to configure 
an automated print workflow and how to create 
responsive content for any device. One session will 
cover a major problem many companies face today: 
how to efficiently migrate a legacy file management 
system to a state-of-the-art digital asset management 
system. The attendees will also learn how to migrate 
to innovative HTML5 clients to future-proof  their 
systems and processes, and more.

KBA Rapida 105 for 
Druckerei Münch 

Druckerei Münch in Bayreuth, a family-run 
business, has been producing postcards and greeting 
cards for more than 60 years. Many of  the leading 
publishing houses in Germany have cards printed 
here. Druckerei Münch has organised its work into 
gang formes almost from the very beginning. That 

makes production especially cost-effective. The 
product spectrum, however, has changed in recent 
years. The social media boom has led to a decline 
in the share of  postcards. The market for birthday 
and greeting cards, on the other hand, has developed 
positively. Card design seems to know no limits. With 
expensive materials, high-quality coatings, haptic 
effects and hand-finished details, a card can often be 
seen as a gift in itself.

The shift in interests on the market has also had 
consequences in the press room. A 3b press specifically 
for postcard production, with perfecting after the first 
unit, is no longer necessary; the available half-format 
capacity is already sufficient. Instead, manager Uwe 
Böhner decided to purchase a five-colour Rapida 105 
with coater and extended delivery at the beginning 
of  the year. The configuration of  the press is geared 
to the production of  greeting cards in batches of  
between 1000 and 5,000 cards: fully automatic FAPC 
plate changers, CleanTronic washing systems, a fully 
featured coater for dispersion coatings, direct loading 
of  the pre-press data for press presetting. A non-stop 
roller rack in the delivery, furthermore, establishes 
the necessary safe conditions for washing parallel to 
pile changes.

Makeready times have been slashed by half  
compared to the predecessor press installed back 
in 2005. Waste has also been reduced significantly. 
And with so many products being printed on high-
grade substrates, waste savings translate directly into 
tangible cost savings. The greater output of  the press 
has enabled expansion of  the company's overall 
production capacity.
“There are many features of  the high-end Rapidas 

which we simply don't need,” says Uwe Böhner in 
explanation of  the investment decision. Today, he 
is certain that it was the right decision: “The press 

On October 11-12, the WoodWing Xperience Conference takes place in 
picturesque Amsterdam, a must for publishers and marketers interested in 
content strategies and technologies.

A new five-colour Rapida 105 with inline coater was installed at Druckerei 
Münch at the beginning of  the year.
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just runs and runs, reliably and trouble-free, day after 
day.” The VariDryBlue dryers enable further savings 
by enhancing the efficiency of  the energy-intensive 
drying process.

One day's production on the Rapida 105 is enough 
to keep the post-press department busy for an average 
of  three days. An offline coating machine applies 
fine UV finishes with high layer thicknesses, haptic 
details and further special effects, while six platen 
presses operate side by side for die-cutting, creasing 
and embossing. Around 50 per cent of  the products 
require individual finishing steps to be performed 
by hand. The company has had special machines 
manufactured to insert the cards into film wrappings 
– in open and closed variants, as demanded by the 
customer. Druckerei Münch also possesses modern 
digital printing systems to produce specimens and to 
handle any short and ultra-short runs.

The stores are well filled. Standard papers in 
grammages matched to the post office weight bands, 
as well as envelopes in the most varied colours and 
formats, are always in stock. Around three million 

envelopes can be called up at any given time, and 
publishing house customers are supplied “on demand” 
from the finished goods warehouse. Some 200000 to 
250000 cards are shipped every day. 

Greeting cards are usually printed with a lead of  
around six months ahead of  the corresponding 
season or occasion. In other words, summer is the 
time of  the year in which Druckerei Münch takes 
care of  its Christmas and New Year business. Since 
discontinuing letterpress printing, Druckerei Münch 
has relied exclusively on equipment from KBA for 
its offset printing in medium format. Over the years, 
the company has invested regularly. An SR III – still 
using the five-cylinder principle – has been followed 
by three Rapida 104 and three Rapida 105 models in 
different configurations. The latest of  these presses 
is based on the same technology platform as the 
Rapida 106.

Highcon Euclid’s first 
installation in Germany

Hein Verpackungen of  Traunfeld, Bavaria, has 
seized the opportunity to lead the market with the 
first installation of  a Highcon Euclid III digital cutting 
and creasing machine in Germany. Founded over 80 
years ago, the fourth generation family business has 
a long-standing record of  leading innovation. With 
their background in short-runs and displays, they see 
their responsiveness as being the key to their success. 
The company visited the Highcon booth at drupa 
this year and immediately identified with the theme 
of  Unleashing the Power of  Paper.

Greeting cards in the delivery of  the Rapida 105. The new press has 
slashed make-ready times by half.

Eduard Amschler throws a last glance over the sheet before production 
begins. In most cases, the Rapida 105 is already set for production after 
the first test print. 

Special machines handle packing of  the finished cards.
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 Says Stephan Hein, Hein CEO:  “We were 
completely fascinated by the samples produced 
on the Highcon products. The ‘wow effect’ of  
the applications they demonstrated, especially 
on unprinted board, opened our eyes to the huge 
potential of  this technology. The Euclid III will allow 
us to offer existing and new customers a wider range 
of  new applications, help promote small agencies and 
extend the variety of  products that we provide for 
major brands. The response we have received from 
our existing customer and supplier base has been 
highly positive. We plan to show off  the capabilities 
at the Paperworld show in Frankfurt at the end of  
January 2017.”

Adds Jens-Henrik Osmundsen, Highcon 
VP Global Sales: “The German market is an important 
one to us, representing tradition and quality and we 
immediately recognised the entrepreneurial spirit of  
Hein Verpackungen and believe that their creative 
approach, forward thinking, and understanding of  the 
market trends of  customisation and differentiation 
will enable them to be highly successful with their 
plans to produce innovative short-run products.”

The Highcon Euclid III digital cutting and creasing 
machine is the third generation of  Highcon machines, 
already installed in over 30 sites around the globe.  
Highcon technology addresses today's operational 
challenges and answers tomorrow's growth needs by 
opening the door to countless new opportunities in 
high value applications and markets; from packaging 
and commercial print applications to Web-to-Pack 
and even 3D modeling. 

Founded in 2009 by Aviv Ratzman and Michael 
Zimmer, Highcon has developed a truly innovative 
digital cutting and creasing solution that is 
transforming the post-print market. The Highcon 
Euclid offers converters and printers design flexibility, 
and rapid speed to market, while eliminating costly 
production steps and reducing carbon footprint 
of  label, paper, folding carton, and microflute 
production. Launched at Drupa 2012, the Euclid 
is installed at customer sites in the USA, Europe, 
Middle East and Africa. Highcon is represented by 
channel partners and a dedicated sales force

Tailored print solutions 
for plastic packaging

At K 2016, the world's No. 1 trade fair for the 
plastics, rubber and packaging industry, which is to 
be held in Düsseldorf  from 19th to 26th October, 
the Koenig & Bauer subsidiaries KBA-Kammann 
GmbH from Bad Oeynhausen/ Germany and 
KBA-Flexotecnica SpA from Tavazzano/ Italy will 
be showcasing their broad portfolio of  print and 
finishing solutions for flexible packaging and hollow 
containers. Both companies have been regular 
exhibitors at the premier international plastics fair for 
many years, but this will be the first time that they will 
be sharing a joint stand (Hall 4, B11+B13).

As a leading manufacturer of  screen printing, hot 
stamping and digital press systems for the direct 
decoration of  luxury hollow containers made from 
glass, plastic or metal, KBA-Kammann GmbH has 
always viewed the plastics market as an important field 
of  business. This year's fair has thus been chosen as a 
fitting occasion at which to unveil the new K20 family. 
The successor to the highly successful K1 product 
series sets new standards in terms of  flexibility, speed, 
quality and ease of  operation in direct decoration. 
The K15 CNC series is another example for the 
outstanding potential of  the machinery supplied by 
KBA-Kammann. 

High-performance infeed and delivery robots, 
modern camera systems for flexible and precise 
register control irrespective of  the product shape, 
screen printing on tapered articles, hot stamping 
in stroke or roll-on mode, printing/ marking of  
the article base and contact-free digital printing on 
glass, plastic and metal containers – the K15 CNC 
leaves practically no wish unanswered. The diverse 

With the new Evolam coating and laminating machine, KBA-Flexotecnica 
is presenting its latest offering for producers of  flexible packaging.
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capabilities of  the systems on show in Düsseldorf  
will be demonstrated by way of  print simulations.

Direct decoration based on screen printing is very 
cost-intensive and has faced increasing competition 
from other emerging decoration technologies such 
as flexo, offset or labelling in recent years. Building 
upon a traditionally strong market position in screen 
printing, KBA-Kammann thus plans to expand its 
interests to embrace also digital technologies and 
hybrid applications. Given the possibilities of  digital 
print with regard to individualisation, personalisation, 
ultra-short runs, etc., the company sees good 
prospects in markets which are currently dominated 
by other processes.

KBA-Flexotecnica SpA has been a familiar name 
to K visitors since the late 1990s with its CI flexo 
presses for flexible packaging. In June 2016, the new 
flexo web press NEO XD convinced the international 
trade public at drupa with high-quality print using 
water-based inks on food packaging films. Just four 
months on, K 2016 will be experiencing yet another 
premiere with the laminating machine, Evolam. The 
new machine permits the efficient use of  solvent-
free adhesives and scores with high performance, low 

consumption and convincing cost-effectiveness. Key 
factors contributing to a fast return on investment are 
a newly developed technology for the homogeneous 
application of  minimal amounts of  adhesive over 
the whole material surface, as well as the optimised 
web tension control.

For the next development stage, it is planned to 
enable the simultaneous application of  different 
adhesives or coatings with the Evolam – traditionally 
using solvent- or water-based adhesives, and in the 
near future with new solutions on the basis of  EB 
and UV coatings and laminations. Specialists from 
KBA-Flexotecnica will be on hand to answer all 
arising questions and inquiries.

Edale appoints Matik 
as NA distributor

Edale, a leading supplier of  high-technology, 
narrow-to-mid web flexographic (flexo) presses for 
label, flexible packaging and carton printing, has 
announced that it has appointed Matik, Inc as its 
exclusive distributor in North America. Matik, based 
in Connecticut with several regional offices, is the 
exclusive distributor in North America for many 
other leading brands, including Codimag, Gietz and 
Melzer, and provides full sales and technical service 
support to its nationwide customer base. The Edale 
flexo presses complement Matik’s portfolio of  
advanced converting, printing, slitting and packaging 
equipment perfectly, and enable the company to offer 
its customers a broad choice of  technologies.

Edale manufactures the highly versatile FL range of  
modular flexo presses, from 13 to 30 inches (330 to 762 
mm), which are capable of  handling substrates from 
12-micron film to 600-micron board for producing a 
variety of  value-added applications from labels and 
tags to single-pass cartons and scratch cards. The 
sophisticated presses have a global reputation for 

The innovative K15 CNC prints articles of  all shapes in the highest 
quality.

The versatile Edale FL-5 flexo press.



Industry Updates

32 October 2016SurveyRIND

delivering high levels of  accuracy and productivity, 
and are highly customisable to allow companies to 
specify a press configuration and ink type to suit their 
budget and precise production needs.  
“Edale’s web flexo presses are among many 

advanced technologies invented in the UK,” says 
Steve Leibin, executive vice-president of  Business 
Development at Matik, Inc. “In addition to initiating 
the Industrial Revolution with labour-saving machines 
in the 18th Century, the UK was the origin for many 
technology-based inventions, such as the portable 
digital music players, radar, TV and the first computers. 
Edale’s flexo presses have many unique features that 
offer North American customers a competitive 
advantage — delivering high-performance and 
efficiency — in an operator-friendly platform that is 
modular and cost competitive.”
“We are very pleased to appoint Matik,” says 

James Boughton, Edale managing director. “It has 
built a first-rate reputation in the industry, and its 
extensive experience along with the ability to provide 
installation, training and service, and support make it 
an ideal partner for us in North America.”

Edale is a leading supplier of  high technology, 
narrow-to-mid web flexographic and digital printing 
presses and converting equipment. With over 50 years’ 
experience in the printing and packaging industry, 
Edale provides a range of  standard equipment and 
bespoke solutions to customers around the world. 
The company's expertise in web transport for single 
pass inkjet has facilitated technology customers to 
commercialise their innovations with the essential 
features and necessary standards demanded by the 
packaging industry. Together with leading partners 
and an enviable distribution and service network, 
Edale continually assesses market and customer 
needs to ensure machines are fully upgradeable to 
stay ahead of  the changing demands.

Xaar announces New 
Century as OEM partner

Xaar plc has announced that Zhengzhou New 
Century Digital Print Technology (New Century) is 
the latest OEM partner to develop and launch wide-
format inkjet printers based on the innovative new 
Xaar 1201 Thin Film piezo printhead.  The range of  
printers recently launched by New Century include 

The Xaar 1201 printhead.

roll-to-roll aqueous and eco-solvent Sky-Color printer 
models using the new Xaar 1201 printhead in one, 
two and four-colour variants. 
"Xaar created the digital wide format graphic printing 

market and I believe a new market will be established 
with the innovative Xaar 1201,” says Lifeng Jin, general 
manager, Zhengzhou New Century. “With Xaar we 
have a stable supply of  state-of-the-art printheads 
and I look forward to a long term partnership with 
the company."

The Xaar 1201 is a versatile and compact greyscale 
printhead capable of  handling aqueous and eco-
solvent inks. It prints one, two or four colours and 
delivers a high level of  quality and performance. 
Designed for easy integration by printer manufacturers, 
the Xaar 1201 features 1280 nozzles jetting variable 
drop sizes to produce high-quality graphics on a wide 
range of  substrates at an apparent resolution of  up 
to 1440 dpi.
“The high level of  interest in the impressive new 

Xaar 1201 from specialist wide-format inkjet printer 
manufacturers shows that this printhead delivers 
everything that the market wants for its next-
generation models – high quality, high-flexibility and 
high productivity at an affordable cost,” says Bob 
Bobertz, director of  Sales, Asia, Xaar.
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Gurdial Singh passes away

occurring owing to murder (796), crossfire/combat 
(257) and dangerous assignments (152).

It is telling that 47 per cent of  the victims were 
covering politics while 20 per cent were tracking 
corruption. The CPJ has also created a global impunity 
index which tracks the number of  journalists who 
have been killed with complete impunity globally in 
the past 25 years. Distressingly, India figures in the 
top 10 in this index too.

Murder is not the only form of  attack that journalists 
have to contend with: imprisonment is another tool 
of  oppression that governments routinely use to 
muzzle media persons. In the past five years there 
has been a steady rise in the number of  journalists 
thrown into prison compared with the previous 10 
years; it hit a peak in 2012 (232).

CPJ data show that in India, since 1992, as many as 
40 journalists were killed with motive confirmed and 
26 journalists killed with motive unconfirmed, while 
three media workers were killed. Similar to the global 
pattern, 50 per cent of  the victims were covering 
politics, while 40 per cent were tracking corruption, 
25 per cent crime and 23 per cent business (the total 
exceeds 100 as more than one category applies in 
some cases). The top five dangerous States for 
journalists were Jammu & Kashmir, Andhra Pradesh, 
Uttar Pradesh, Assam, and Punjab.

   (Courtesy: Frontline/ Report by Ramesh Chakrapani)

WAN-IFRA to partner 
Norwegian Ministry 

The World Association of  Newspapers and News 
Publishers (WAN-IFRA) has formalised a three-year, 
NOK 9000000 (EUR 1000000) agreement with the 
Norwegian Ministry of  Foreign Affairs to support 
WAN-IFRA’s Media Freedom activities in Central 
East Africa and South East Asia. The agreement will 
allow WAN-IFRA to continue its efforts to increase 
women’s leadership and voices in the news in Kenya, 
Malawi and Tanzania, and strengthen independent 
media in Cambodia, Myanmar and Vietnam through 
to 2019.

WAN-IFRA cooperated closely with member 
association MBL (Norwegian Media Businesses' 
Association) to first establish the partnership with 
the Ministry in 2013 and grow it into the multi-year 

Prominent Punjabi writer and Jnanpith 
awardee Gurdial Singh passed away 
recently in Bathinda. He was 83. A 
resident of  Jaitu town of  Faridkot, 
Gurdial Singh was the only living Punjabi 
writer to win the Jnanpith Award.

Singh is known for giving impressive 
messages in his story and novel writings with high 
simplicity. Writer of  many famous novels, he received 
the Sahitya Akademi award for his novel Marhi Da 
Diva. Marhi Da Diva and Anhe Ghore Da Daan, his two 
novels, were made into films. His other noted novels 
are Parsa, Dukhiya Daas Kabir Ha, Adh Chanini Raat 
and Anhoe.

Singh’s 1976 novel Anhey Ghore Da Daan was 
made into a feature film by Gurvinder Singh; 
something for which the younger generation and a 
wider audience know him today. The film won four 
national awards, besides the Golden Peacock Award 
at the International Film Festival of  India and the 
Black Pearl Trophy at the Abu Dhabi film festival.

Gurdial Singh wrote many short stories for children 
as well. His novels were translated in several Indian 
languages and in English. He remained rooted in his 
hometown and did not move beyond Bathinda where 
he taught at the regional centre of  Punjabi University 
for some years.

(Courtesy: The Tribune, Hindustan Times)

Press in India under attack 

Despite being the world’s largest democracy, India 
continues to figure among the top 10 deadliest 
countries for journalists, according to statistics 
from the Committee to Protect Journalists (CPJ), an 
‘independent, non-profit organisation dedicated to 
the global defence of  press freedom’. Its latest data 
show that there have been 30 murders of  journalists 
with motive confirmed in 2016 (until August), with 
two of  them having occurred in India (Syria was top 
with eight).

Data from 1992 to 2016 show that a total of  
1209 journalists were killed worldwide, with deaths 

Gurdial Singh.



General News

34 October 2016SurveyRIND

partnership that it is today. “The continued support 
from the Ministry is a testament to WAN-IFRA’s 
unique ability to engage with media at a global level. 
It is also a shining example of  what can be achieved 
when WAN-IFRA collaborates closely with our 
members,” says Vincent Peyregne, CEO, WAN-
IFRA. “We are delighted to be able to continue the 
good work that we’ve begun in these regions.”

The Media Freedom and Democracy Programme 
aims to build strong independent media that support 
democratic development, hold powers to account, 
and promote human rights, with an emphasis on 
gender equality.  It achieves this through two distinct 
projects under one framework: Media Professionals 
Programme South East Asia, and, Women in News: 
Central-East Africa. Both programmes apply 
mentoring, coaching and networking tactics alongside 
traditional skills development to promote financial 
sustainability, editorial quality, and, gender equality 
within programme media partners. 

Malaysia youth team takes top 
World Young Reader Prize

R.AGE, the youth initiative of  The Star in Malaysia, 
has taken the top award in the annual World Young 
Reader Prize of  WAN-IFRA, the World Association 
of  Newspapers and News Publishers, for its innovative 
use of  video, compelling journalistic storytelling and 
audience involvement in ways that can inform news 
publishers around the world.

The World Young Reader Prizes are part of  
WAN-IFRA’s efforts to recognise, encourage and 
disseminate promising new ideas, thinking and 
actions to help build stronger and vital news media. 
World Young Reader Prize winning strategies are 
celebrated and shared as they benefit not only the 
media companies and their young audiences but also 
society as a whole.
"This year's winners show, once again, that engaging 

with the young people is a smart strategy for news 
publishers worldwide who want to grow while they 
also help create a civic-minded, media-savvy new 
generation," said Vincent Peyrègne, WAN-IFRA 
CEO.

R.AGE has been named the 2016 World Young 
Reader News Publisher of  the Year for an initiative 
that began with a video social media explaining the 

seriousness of  cheerleading and eventually became a 
full-blown video reporting initiative that included an 
undercover documentary about child sex predators on 
mobile chat apps and an investigation of  a mysterious 
illness attacking the children of  an indigenous tribe 
that brought government action.

The other top-prize winners are:
Schleswig-Holsteinischer Zeitung of  Germany • 
in the Public Service Category for Welcome to 
Germany: Language Training for Refugees with 
the Newspaper that uses classic newspapers 
in education strategies supported by other 
resources to creatively help three age groups of  
refugees learn German language and culture.
Polska Press Group of  Poland (News in Education • 
Category) for #juniorlab, a transformation of  its 
news in education program to offer multimedia 
lessons in using modern tools to do journalism 
(with prizes for success).
Het Belang van Limburg of  Belgium (Editorial • 
Category) for a special focus in its ‘We solve your 
problems’ feature on young people, opening up 
new relationships in the process.
Lausitzer Rundschau of  Germany (Brand • 
Category) for Planbar, a multi-faceted, 
multimedia and profitable initiative that helps 
young people about to enter the job market.
Uitgeverij Young & Connected of  The • 
Netherlands (Digital First Special Category):  The 
team of  its 7Days media brand that focuses on 
news for teenagers created a news app relying on 
cheap or free resources and featuring a creative 
way to make money.

Winners of  other awards are from France, Germany, 
India, Hong Kong, The Netherlands, South Africa, 
and the United States. 

 

Mint is now a broadsheet
Almost a decade after it was launched in February 

2007, HT Media's business daily Mint has turned into a 
broadsheet. “Keeping pace with the evolving demand 
of  the reader, Mint, the business daily from HT Media 
Ltd., which is known for popularising the Berliner 
format in India, is set to turn into a broadsheet,” HT 
announced. The company reasoned that the change in 
style was owing to increased demand for Mint among 
readers. “However, with growing demand of  readers 
due to increase in the number of  issues that matter to 
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them and a preference for more coverage of  business 
and the economy, the new Mint is set to become a 
contemporary newspaper for the digital era,” it said. 
Being a digital pioneer, Mint is known for its long-
form narrative journalism. The integrated newsroom 
of  the organisation was among the first in the country 
to experiment with data journalism. The newspaper 
prides itself  for putting into effect a strict “code of  
conduct for its journalists” along with acknowledging 
mistakes by “carrying every year, a graphic of  the 
number and kinds of  mistakes, and who made them.”

(Courtesy: exchange4media.com)

New managing editor for NewsX
NewsX has augmented its leadership with a key 

appointment. The channel has lined up aggressive 
growth plans and the addition of  the new leader 
is in-line with these plans. Hector Kenneth Kumar 
has been entrusted with the role of  managing 
editor. Kumar shall be responsible for managing 
day-to-day newsroom operations and strengthening 

newsgathering processes. His rich experience in 
output, input, broadcast operations and editorial 
strategy shall provide leadership insight to NewsX 
editorial team. Kumar is an engineering graduate 
from MIT Manipal University and worked briefly 
as an engineer before venturing into mainstream 
media. Hector was a core team member of  the Times 
Now launch team.

     (Courtesy: exchange4media.com)
  

Sandeep Bamzai joins 
Financial Chronicle 

Senior journalist Sandeep Bamzai has joined 
Financial Chronicle as editor-in-chief. At Chronicle, 
Bamzai will work towards creating a smarter, reader-
friendly newspaper. He spent 15 months away 
from journalism writing a book for Harper Collins, 
Princestan – How Nehru, Mountbatten and Patel Foiled It.

     (Courtesy: exchange4media.com)
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Rammanohar Reddy is 
Scroll.in Readers’ editor

In an initiative aimed at maintaining high 
standards, Scroll.in has appointed senior journalist 
C. Rammanohar Reddy as its Readers’ editor. He 
will work “independently, but from within the 
organisation, to consider, inquire into and respond 
to readers’ concerns, criticism and complaints related 
to articles on Scroll.in and the manner in which they 
have been reported”. Readers can contact him at 
readerseditor@scrollin. 

Reddy, who lives in Hyderabad, is a journalist 
with more than 25 years of  experience. As editor 
of  Economic and Political Weekly in Mumbai from mid-
2004 to early 2016, he worked to make the journal 
more contemporary, widen its readership and paid 
special attention to digitisation.

Before EPW, he was with The Hindu from 1993 to 
2004 in Chennai and Hyderabad where he focused 
on economic policy, writing in the main editorials. He 
started his career in journalism as an assistant editor 
at Deccan Herald in Bangalore in 1988. 

Reddy has a Bachelor’s degree in Physics from 
Madras University and a postgraduate diploma in 
management from Indian Institute of  Management 
Calcutta. He then received a Master of  Philosophy 
and PhD, both in Economics, from Jawaharlal 
Nehru University, New Delhi, via the Centre for 
Development Studies, Thiruvananthapuram. Before 
turning to journalism he worked for a couple of  years 
with the Planning Commission and was also on the 
faculty of  the Centre for Development Studies.

(Courtesy: Scroll.in)

M.K. Razdan to retire 
as PTI editor-in-chief

According to reliable sources, Maharaj Krishen 
Razdan, popularly known as M.K. Razdan, who 
joined the PTI in 1965 and has been its editor-in-
chief  for more than two decades, is all set to retire 
on September 30. Razdan, who has been one of  the 
longest serving editors with the agency, has also been 
its chief  operating officer. Razdan became PTI’s 
general manager in 1995, after serving the organisation 
as its bureau chief  in its one-member bureaus first 

Arasan Ganesan Polytechnic College, Siva-
kasi, recently organised a one-day press visit 
for members of the South India Printers 
Association. Fifteen members from the Hosur 
Achaga Urimaiyalargal Sangam visited the 
college’s Printing Technology Department. 
The college also organised for the visitors 
a tour of the Nadar Press, Bell Printers and 
the SMPA Printing Cluster unit. Earlier, 26 
members of the Dindigal Printers Association 
were taken to Lovely Offset Printers and 
Bell Printers. The objective was to let the 
members know technical developments as 
well as scope for the printing business in 
Sivakasi. 

Arasan College organises 
press visits

Visitors from the Hosur Achaga Urimaiyalargal 
Sangam pose for a picture with Arasan College 
faculty in front of the college's Printing Technology 
Block.

in London, then in New York. He superannuated 
subsequently to become PTI’s contractual CEO-
cum-editor-in-chief.

 (Courtesy: exchange4media.com)
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October 10-12, organised by 
WAN-IFRA, in Vienna: World 
Publishing Expo 2016/ Digital 
Media World/ Print World. 
Details from sergio.oliveira@wan-
ifra.org

October 17-21, organised by 
INMA, in San Francisco: INMA 
Silicon Valley Study Tour. Details 
on INMA website

October 31 – November 3, 
organised by Informa Exhibition, 
in Birmingham, UK: IPEX 2017 
– A Showcase of  Innovation, 
Technology in Action, and 
Business Solutions. Details at 
http://www.ipex.org

November 4, organised by INMA, 
in Zurich, Switzerland: INMA 
Ideas Day on Mobile Innovations. 
Details on INMA website

November 8-10, organised by 
WAN-IFRA, in Singapore: Digital 
Media Asia 2016. Details from 
wilson.leong@wan-ifra.org

2016

October

November

December

January

November 14-15, organised by 
INMA, in Cape Town, South Africa: 
INMA Global News Media 
Summit Africa. Details on INMA 
website

November 15-17, organised by 
WAN-IFRA, in San Francisco: 
Study Tour – Strictly Digital. 
Details from nicole.frankenhauser@
wan-ifra.org

November 16-18, organised by 
WAN-IFRA, in Buenos Aires: 
Digital Media Latam 2016. 
Details from raquel.gonzalez@
wan-ifra.org

November 21-23, organised by 
WAN-IFRA, in London: The 
International Newsroom 
Summit. Details from virginia.
melero@wan-ifra.org

November 21-23, organised by 
FESPA and the China Screen 
Printing and Graphic Imaging 
Association, in Guangzhou, China: 
FESPA China 2016. Details on the 
FESPA website

November 22, organised by INMA, 
in Copenhagen, Denmark: INMA 
Ideas Day on Editorial and 
Newsroom Innovations. Details 
on INMA website

December 8-11, organised by 
FESPA, in Istanbul: FESPA 
Eurasia 2016. Details on the 
FESPA website

January 27, organised by INMA, 
in Dallas, USA: INMA Global 
Media Awards. Details on INMA 
website

OUR JOURNALS

SurveyRIND



38 October 2016SurveyRIND

Last date for receipt 
of material 

15th of every month

Material (images / pictures in 
300 dpi and text in 600 dpi) 

as a PDF file (created in CMYK), 
can be sent to 

rindgeetha@gmail.com
or by CD to our address

Advertisement Tariff

Full Page:  

B&W   Rs.  6,000
Colour   Rs. 12,000

Half Page:  

B&W   Rs. 3,000
Colour   Rs. 6,000

Overseas

Full Page : USD  450

Half Page : USD  250

Mechanical Details 
Page : 185 mm x 255 mm
Bleed : 210 mm x 280 mm
after trimming

Vertical half page :
93 mm x 255 mm

Horizontal half page :
185 mm x128 mm

Visit www.pressinstitute.in

Annual Subscription

India :  
12 Issues  Rs. 480

48 Issues  Rs. 1,500

Overseas : 
USD  50

Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story

                 >>> more
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HIDDEN CHAMPIONS OF THE PRINT INDUSTRY
In the ever-changing world of print, there are still many who soldier on and keep producing quality products that we see daily. 
They may be highly specialised, but rarely find themselves in the spotlight. Though the publisher’s name is often stated, the 
printer’s goes unmentioned.One such ‘hidden-from-public-eye’ company is Druckerei Münch in Bayreuth, Germany. The 
family-run business has been producing postcards and greeting cards for more than 60 years. Many of the leading publishing 
houses in Germany have cards printed here.  Druckerei Münch recently purchased a five-colour Rapida 105 with coater and 
extended delivery, gearing the configuration of the press to the production of greeting cards in batches of thousands. See 
page 28 for more.




